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A1 


86 


32% 


23% 


5,290 


34% 
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Determine available delivery 
windows based on system 

resources 

r 

Associates the delivery windows 
in the delivery grid with window 
groups W1-W5 

I 

Determine a delivery window which will not be 

shown to a specific customer based on the 
customer's profile despite of availability of the 
system resources 

i 

Determine a delivery window which will be available 
to any customer regardless of the customers' profile 
if the window is available regarding the delivery 
resources, and is close enou gh in time axis 

i 

Determine a delivery window which will be available 
to a customer if the window is conveniently located 
to the customer from the standpoint of delivery 
efficiency 

T 

Generate a delivery interface 
presenting the delivery windows ^ — 141 J 
which are available to a specific 
customer 
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